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EDUCATION BACKGROUND
Tsinghua University 985 211 Double 1st-Class C9 Sep 2025 - Jul 2027
Master of Management(MiM + CEMS MiM) Master School of Economics and Management Beijing

e Major courses: Marketing management(A), Innovation and entrepreneurship management(A), Business intelligence (A,learning deep
learning, data mining), with solid capabilities in business modeling, data mining and strategic analysis

¢ Tsinghua Innovation & Entrepreneurship Program Participant; Continuously cultivating an innovative mindset while leveraging Vibe
Coding to design and develop a dedicated platform for different purposes.
Fudan University 985 211 Double 1st-Class (9 Sep 2021 - Jun 2025
Advertising Study Bachelor School of Journalism Shanghai

¢ Related courses: Market research (A), Integrated marketing communication (A), Digital media product marketing communication (A),
Information interactive design (A), with Figma H5 web interface design experience.

¢ Honorary Awards: Fudan University Undergraduate Hong Kong and Macao First Prize Scholarship (Top 1%), Macau government
Scholarship(Top 1%), Fudan University Outstanding Student (2022)

Exchange study experience :2023.08-2023.12 exchange study at the University of Edinburgh, majoring in business analysis (A)

PROFESSIONAL EXPERIENCE

SHOPEE (Beijing) Information Technology Co., Ltd. —— Global Leading E-commerce Platform Dec 2025 - Apr 2026
ToB Advertising Platform Product Manager (Incentives) Beijing
¢ Full Store Promotion Incentive Task Optimization : Led Shopee Ads incentive module iteration and launched GMS ads Fix Amount
Task. Analyzed low creation rates among GMS and deployed tasks + retention pop-ups. Boosted adoption rate +12% MoM, task creation
+30%, ad spend +17%; cut ad closure rate by 10% in 3 weeks.
¢ App Top up Task System & Touchpoint Expansione: Researched peers and mapped 5 high-potential incentive entries. Built App Top up
task system via cross-department collaboration. Lifted recharge volume +15% and new recharge users +13% in 3 weeks.
o Full-Link Retention & Funnel Conversion: Developed full-link retention system with 3 targeted pop-ups for the task funnel. A/B test
validated +22% higher task completion rate.
BYD Automobile Co., Ltd. —— Global Leading New Energy Vehicle Enterprise Jun 2025 - Aug 2025
Overseas Marketing and PR Shenzhen
e Orchestrated BYD Brazil’s first vehicle launch tour : finalized media docking, itineraries, and logistics within 1 week, coordinating
high-level meetings with the Rio Mayor and executives to secure CCTV coverage and 1M+ views.

¢ Assisted in international cooperation promotion: Designed Weibo/WeChat Official Account/Xiaohongshu strategies for BYD-FC
Internazionale Milano partnership; coordinated timelines, managed public opinion risks (over 1M views).

¢ Coordinated international media visits: Hosting technical museum tours and 2-day immersive Smart Driving experiences to to showcase
BYD’s intelligent driving technologies. Leveraged initial success to design a 5-day multi-city tour (Shenzhen-Zhengzhou) for Middle
East & Africa media delegations in July.

VF Corporation —— Top 500 Footware and Apparel Companies In the USA May 2024 - Nov 2024
Data analysis intern Shanghai

¢ Brand Data Management & Efficiency Enhancement: Collected/cleaned e-commerce data of 6 owned brands (The North Face,
Timberland, etc.) and competitors in China; visualized via Tableau for internal dashboard. Automated data collection with Python
(saving 7hrs/week); wrote 20+ weekly reports to update global team on China market performance.

¢ Apparel Niche Market Analysis & Growth Opportunity Identification: Integrated e-commerce search indexes and apparel sales data;
used deep learning to predict category sales, identify high-growth niche segments, and empower data-driven layout and market insights.

¢ Support China Market Semi-Annual Report: Compiled HI 2024 brand social media, sales and category growth data; completed report
covering SS 2024 trends and consumer portraits to align global team.

Student work experience

Project: Development of an Information Integration Website for Exchange Institutions Nov 2025 - Feb 2026
Project Leader CEMS club Alumni Relations Department Shanghai

¢ Aligned with CEMS Club’s overseas exchange program, I integrated fragmented information, built a dedicated Al agent based on Coze
Al, developed a customized webpage and deployed it on the WeChat Official Accountm which helped improve promotion efficiency.

MISCELLANEOUS

o Skills: Data Analysis: Proficient in Python (Pandas, Pyecharts), advanced Excel (XLOOKUP, SUMIF), SQL (complex queries, stored
procedures) and Tableau (interactive dashboards); familiar with Wind, Capital 1Q.

¢ Certificate Courses: Online Courses: Machine Learning(Coursera), Al-Driven Rapid Prototyping for Data Platforms(Peking
University), Tencent Future Product Manager Camp(Tencent)

¢ Languages: English (IELTS 7.0), Mandarin (Native), Cantonese (Native), Portuguese (Elementary).




